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To some, email marketing can seem antiquated and even prehistoric when
compared to more cutting-edge tactics such as SEO, social media, and
mobile optimization.

Although it may not be the sexiest of strategies, there's no denying that it
still gets results.

In fact, “email is 40 times more effective at acquiring new customers than
Facebook or Twitter.” Just take a look at how it compares with other
methods:

Comparison of Most Effective Online Marketing Tactics for 2015

{U5 online marketers - March 2015)
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socal media marketing [ 7o
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referral marketing [ NN 25"

Search engine optimization _ 13%

Display advertising _ 12%
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Also, you are six times more likely to get a click-through from an email
campaign than you are from a tweet.

What about ROI?
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For each dollar spent, email has an average ROI of $38. Impressive. Here's
how Adobe paints the picture:

ROI (per $1 spent)

Email Catalogs SEO Internet Mobile Keyword Banner
Display Ads Ads

And it gets better.
Email marketing is easy.

Check out this data from MarketingCharts.com:

me‘ Most Effective - and Difficult - Digital Marketing Tactics

among global respondents, indicating the most effective inbound marketing tactics and the most difficult to execute

September 2014

Website/blogs * 48%
Search engine optimization —39% i
R I 43%
asry I 35 2
Paid search/PPC __25;,,%
Mobile/SMS I <o

I 8%

49%

2%

34% ® Most Effective

E-commerce 19% Most Difficult

MarketingCharts.com | Data Source: Ascend2 and Research Partners
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Email tops the list of “most effective” digital marketing tactics. But look! It's
also easy!

Results? ROI? Easy? Effective?
Email marketing is killer. It works. It's awesome. You need to do it.

But in order to truly harness the power of email marketing, it's important
to understand the psychology behind it and to know how to write emails
that get results.

The statistics say that email marketing is effective. But statistics tell only
part of the story. Statistics can't predict whether your email marketing
efforts will be effective.

In order to create a successful email marketing campaign, it's crucial to
know the tricks of the trade. Getting people to notice your emails, open
your emails, click on the stuff in your emails, and respond to your emails is
tricky.

Download this quick how to guide to write marketing emails that get
results.

Here are the fundamentals of what I've learned over the years.

1. Getting emails opened

Half the battle is getting prospects to openyour emails.

Research from HubSpot found that companies with 1-10 employees
typically receive a median open rate of 35.3% and companies with 26-200
employees receive a median open rate of 32.3%.
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Here's another look at the stats from Smartinsights. Find your industry in
the list, and see how your open rates compare:

B Clicks-to-opens

Public Sector
Online Services
eCommerce
Fashion

B2C Retail

Legal

Publishing

Health

Sport / Leisure
Travel

General B2C Marketing
Charity

Music

HR / Recruitment
Property

B2B Sales

Sales / Marketing
Finance & Banking
Education & Training
IT

PR

B2B Services
Restaurants / Hospitality
Industrial

Events
D.ﬁ% 10.0% 20.0% 30.0% 40.0%

These numbers aren't exactly staggering.
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I've found that the key to maximizing my open rate is making my emails as
personal and interesting as possible.

For instance, | suggest using your first name as your from address.
Why do | suggest this?

The data says so. In one survey, researchers asked “What most compels
you to open a permission based email?”

| know what would get meto open an email: the from line!

Do | trust the sender? Do | want to hear from them? Do | like what
they write? Is it going to help me in some way?

The best way for me to find that out is by looking at who sent the
information.

Just take a look at these numbers. The from line is leading the subject
line by double!
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Importance of “From” and “Subject” Lines - US Trending
What most compels you to open a permission based email?

60%

I 63%

The “From” line NN 64
I 5 %
I 57 2002

Jj 2003
35%
I 2% l 2004
Subject Line [ INNEEG_—_— 3’ 2005
B =
Jj 2009

Most people are already drowning in emails and dont want to open
something from some questionable corporate entity. But many are willing
to open something from a real person, who is reaching out to them one-
on-one.

If you are signed up to receive emails from me, you expect to see “Neil
Patel” in the subject line.

Refresh More ~ LENEE < > a v

ks Primary 2 Social % P.rf)rm.lilons m .
#»  Neil Patel 10 Landing Page Tactics That Will Turn Casual Visitors into Converting Customers - 11:08 am
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| wrote the email, so | might as well be the one sending it.

Besides, it gives you, the reader, the authentic sense that you're hearing
from me as a person, not some disembodied email marketing software.
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2. Writing a captivating subject line
If your subject line is uninteresting, uninspiring, or mediocre, your email is

likely to get passed over. Also, if it gives off a spammy—used car salesman
—kind of vibe, it's probably going in the trash.

How do you grab attention with the subject line?
I've found that addressing a common issue or concern works well.

For example, you might promise that the contents of your email can help
solve a problem, provide readers with valuable information to improve
their lives, or make them happier.

Buffer knows that their audience wants to hear about social media tips.
That's why they use subject lines like this one:

Ll PR [Sh. Rt B R A S R B s SR R RSN PR L J L]
B B B Bmw o e e s T — e —— o e = Bw e ] [ B §
»  Kevan from Buffer Want to Stand Out on Social Media? Here're 7 Eye-Catching Content Tips to Try - One of our goals with Buffer sc Jul 21
e ew e Eew . e e ey ol —— = s wm = " . = e
By N W N o T = e 0

Throwing in some power words that stlmulate readers and appeal to their
emotions can have a tremendous impact as well.

Here are just some of the power words you can use:

® amazing
mind-blowing
jaw-dropping
blissful
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You get the idea. | recommend that you check out this list of 317 power
words from Smart Blogger for more ideas.

Here's something | do to save time and effort and increase effectiveness of
my email campaigns: | use or repurpose my blog article titles as my email
subject lines.

This doesn't work for every industry or email marketing campaign, | know.
But it works for me. The goal of my email marketing efforts is to help
people with great content. That content, of course, lives on my blog. So, |
might as well use the title of my article as my subject line.

3. Pique their curiosity

Finally, you'll want to make it so that readers are so intrigued by the subject
line that they can't resist opening your email.

You'll want to pique their curiosity and leave an information gap that can
be filled only by clicking.

For instance, a B2B company might use a subject line such as “How to
Double Your Sales in Just 30 Minutes.”

One of my highest open rates came from an email | sent asking for
people’s help. | genuinely needed and wanted the response of my readers.

When | asked for readers’ help, it created an information gap between my
request and the point of my request. Why did | need help? The result was
an insane level of open rates.

I've seen other great marketers do the same thing. Jayson DeMers, for
example, created this email subject line that caught my attention:


https://smartblogger.com/power-words/
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| need your help with a quick survey, please =)

Jayson DeMers newsletter@audiencebloom.com via mail215.suw12.mcsw. Mar 30 4~ Rep
o me |=

Hey ,

We're conducting a survey and using the results to compile a research report titled

He even used a smiley face.

4, Writing a killer opening line
Now that you've gotten readers to open your email, you need to draw them
in deeper with an awesome opening line.

This is probably more important than you might think.

Why do | say this?

Because the subject line isn’t always the first thing that people see!
GASP!

Yeah, | know you've been told that the subject line is the most important
element of an email. As | explained above, however, the from line seems to
have a higher level of impact on whether or not the email gets opened in
the first place.

But is that all? The from line and the subject?

No. The first line of the email is important too.
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Most email browsers today display a portion of the message directly in the
email browser. You don't have to open the email to read a small section of
it.

subject body

»  Jeanine Blackwell New: Launch Tools Quick Reference Guide - Greetings! So, you know that you want to launch your course, coaching program or other 9:06 am

S 35

Depending on the length of the subject line (and the viewport of the
browser), the body of the email has two or three times as much visibility!

It's not just desktop email programs that do this, though. Don't forget
about mobile devices!

Most mobile email apps show the opening line.
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So, what do you write in your opening line?

| like addressing each reader by their first name. This comes across as
being personal and authentic, which is key for getting them to read on.

| also like to avoid the classic “Hi, my name is...” routine.
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Instead, | prefer to opt for something like “I noticed that you...” or “I saw
that we both...”

This approach helps the reader relate to me better and faster. | gain their
attention by drawing upon a shared experience.

Make sure you get to the point of your email from the get go. Preliminary
chatting might turn off people who simply want to find out what the email
is about.

Just get right to the point so that you can make an instant connection.

Notice how Jacob McMillen did this in his email:

7 Mandatory Skills Every Young Entrepreneur Should Develop = H
-‘ Jacob McMillen jmcmillen88@gmail.com via convertkit.c 7:45 AM (3 hours ago) 4 Reply ~
to me |~

right to the point!

| have a lightning quick, bare-bones post to share with you today.

Every single skill on this list is non-negotiable. If you've seen all of them 100 times before, you still
haven't seen them nearly enough. And if you've missed even just one, this post will save your career.

Writing like this will earn the respect of your readers. You value their time.
You give them what they need. They get on with their lives.

5. The body

This is where it's time to really connect with your reader. It's your
opportunity to show how your product/service can provide them with real
value and improve their life.
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| suggest keeping it short and simple and not overloading your reader with
extraneous information.

Remember, the point here is to gain their attention and build some initial
rapport. You're just looking to warm them up to advance them through the
sales funnel.

You're not necessarily going for the jugular right away.
Be sure to break up text into short, digestible paragraphs.

| also suggest speaking in second person and using youwhen speaking to
readers.

Ask personal questions to give your email an intimate feel as if you're
talking face-to-face.

| think HubSpot gives some good examples of this:

® Do you have unanswered questions about [topic]?
e How, if at all, would you like to improve your strategy?
® |s [benefit to them] a priority for you right now?

If you've ever read Ramit's emails, you know he does a great job with this.
The paragraphs are short. The tone is personal. And the whole point of the
email is spot on: it's filled with helpful, actionable information.
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“What if | don’t know what | want to do?” =]

E Ramit Sethi <ramit@iwillteachyoutoberich.com=> Unsubserib Jul 12 (10 days ago) 4. Reply
to me |+

When guys start learning how to talk to women, they have one burning guestion that keeps them up at
night:

“WHAT SHOULD | SAY TO A GIRL WHEN | GO UP TO HER??"

This consumes men. They search for pickup lines on the internet.. .they practice jokes...and they all
suck.

Sometimes they even crash and burn, as | did.

Do you know what advice these guys get?
“Dude, it doesn't matter. Just go up and say anything. Just be confident.”
That is technically true...but also pointless when you're starting out.

What's really happening is that these guys are locking for a magic bullef, something they think is the
magical solution to their problems.

Whether it's looking for a magic line, or a magic business idea, we all do it.

YourSurrogateAsianFather.com

The real answer is: "Hey dude. It's OK you don't know what fo say when you approach someone. You
should definitely learn a few things to say, but ultimately, you'll realize you can actually say anything you
want. It's about more than just the words you say. But for now, here are a few funny things to say."

6. Nailing the closing

Besides the subject line, the closing is arguably the most important part of
an email.
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It's the point where a reader will decide whether or not they want to act on
your offer and proceed any further.

The goal here is to wind down and transition into a well-crafted call to
action (CTA).

What do you want them to do next?

Maybe it's to check out a landing page, sign up for a course, download an e-
book, or straight up buy a product/service.

Whatever it may be, your CTA needs to be crystal clear.

Tell them exactly what you want them to do next, and make sure there's no
guessing what that action is.

Some of us have the mistaken idea that we need to sneak in the CTA or
somehow hide it in the email so it's not so obvious. Please don't make this
mistake.

Your CTA is the money of your email—the reason why you're sending it in
the first place. Make it strong, unmistakable, and absolutely clear.

This email from StackSocial, while not exactly personal, does have a great

CTA. You can see it directly in the body of the email—the place where my
eyes are first going to look.
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Score One of the Best Jobs in Tech Inbox  x &

StackSocial <hi@mail.stackcommerce.com=> 9:00 AM (2 hours ago) = Replytoall =~
to

= stacksocial

S

Project Management Certification
Training 2016 Bundle (95% OFF)

@ Ending soon // by StackSocial

/. Creating urgency

Here's another thing I've learned.
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Many people have a tendency to procrastinate. Maybe they're wrapped up
in something at the moment or just aren't in the mood to complete your
desired action right now.

This is no good because once they close an email, the odds theyll come
back to it are slim to none.

That's why it's vital to create urgency so that they feel compelled to take
action right away.

Most marketers complain that the “most challenging obstacle” to their
email marketing is getting people to take action by clicking on the call to
action (or whatever the click goal of the email is).

What are the MOST CHALLENGING OBSTACLES to email marketing success?

Low click-through rates

Lack of an effective strategy 1%

Lack of quality content

Lack of internal resources

Lack of list hygiene 28%

Inability to segment lists

Budget constraints 15%

Mobile device use

Email Marketing Trends Survey, N=303
Ascendz Ascend? and Hesearch Partners, Published May 2015

I've found that setting a tight deadline tends to work well for this.

For example, you might say that an “offer expires tomorrow,” or “get it
before it's gone,” or “only 10 spots left.”
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This is essential for getting a prompt reply.

Conclusion

The bottom line is that email still matters and can be just as effective as
many of the newer marketing tactics.

It's easy to get distracted by creating a sizzling-hot Twitter strategy, building
a Facebook group, or starting your live video channel.

Those are all great things, and | don't discourage you from implementing
them.

But email still works—although not on its own.

To truly get results, it's necessary to follow the right formula and
understand the mindset of your readers.

By following these techniques, you should be able to increase both your
open rate and response rate.
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